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Berikutnya

What are Landing Pages?
Examples, Strategies & Templates

Dalam artikel ini, kami akan memberikan panduan komprehensif tentang landing page,
termasuk contoh, praktik terbaik, dan strategi optimasi, untuk membantu Anda membuat

landing page yang efektif.
Daftar isi

e Apa itu Landing Page?

¢ Kesimpulan

Tonton video ini dari Intellipaat untuk n wawasan lebih lanjut tentang

Pemasaran Digital.
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Apa itu Landing Page?

Landing page adalah halaman web yang dirancang khusus untuk menangkap dan
mengkonversi prospek atau calon pelanggan. Halaman ini sering kali dibuat sebagai bagian
dari kampanye pemasaran digital dan dimaksudkan sebagai halaman pertama yang

dikunjungi pengguna setelah mengklik iklan atau tautan dalam email.

Tujuan utama dari landing page adalah untuk mengubah pengunjung menjadi prospek atau
pelanggan dengan mendorong mereka untuk melakukan tindakan tertentu, seperti mengisi
formulir, melakukan pembelian, atau mendaftar untuk suatu layanan. Landing page
dioptimalkan agar sangat relevan dengan iklan atau tautan yang membawa pengunjung ke
halaman tersebut, dan dirancang untuk meminimalkan gangguan dan mengarahkan

pengguna menuju tindakan yang diinginkan.

Mengapa Landing Page penting?

Berikut beberapa alasan mengapa landing page sangat penting:
: Increased Data Improved
_inte“ipqut Conversion Rates  Collection ROl

Why are
Landing Pages
Important?

Targeted Testing
Messaging & Optimization

¢ Peningkatan Tingkat Konversi

Landing page difokuskan dan dioptimalkan untuk mengubah pengunjung menjadi prospek
atau pelanggan. Landing page, yang menghilangkan gangguan dan mengarahkan pengguna
ke aktivitas tertentu, dapat secara signifikan meningkatkan tingkat konversi dibandingkan

dengan halaman internet biasa.

¢ Pesan yang Ditargetkan

Landing page dibuat agar sangat relevan dengan iklan atau tautan spesifik yang membawa
pengunjung ke halaman tersebut. Landing page dapat membangun koneksi yang lebih baik

dan meningkatkan peluang konversi dengan menyesuaikan pesan dan desain agar sesuai

dengan tujuan pengguna.
e Pengumpulan Data
Landing page sering kali menampilkan formulir atau metode lain untuk mengumpulkan

informasi pengguna. Informasi ini dapat digunakan untuk membuat daftar prospek atau

pelanggan yang dapat ditargetkan dengan inisiatif pemasaran di masa mendatang.
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¢ ROl yang lebih baik

By raising the conversion rates and gathering data, landing pages can eventually improve a
marketing campaign’s Return On Investment (ROI). Businesses can experience a greater ROI
by investing money in targeted advertising to bring traffic to a landing page rather than a

more general advertising approach.

e Testing and Optimisation

To increase their efficacy, landing pages may be easily tested and optimized. Businesses can
improve the conversion rate of their landing pages and, as a result, the overall performance

of their marketing efforts by making minor adjustments to the design, text, or form fields.

Types of landing pages

There are several kinds of landing page templates, each with its own function and style.

Some of the most prevalent forms of landing page templates are as follows:
1. Click-Through Landing Pages

These pages are intended to “warm up” the visitor and entice them to proceed to another
page, such as a purchase page or registration page. They usually give additional information

about a product or service and build anticipation before moving the visitor to the next step.
2. Landing Pages for Lead Generation

These pages are intended to capture user information, generally via a form or other method.
The purpose is to collect the user’s contact information and utilize it to contact them again in

the future.
3. Sales Pages

These pages are intended to directly offer a product or service on the landing page. They
often offer thorough product information, pricing, and perks, and are designed to entice

visitors to make a purchase.
4. Splash Pages

These pages are designed to establish a powerful first impression by creating a visual
impact. They frequently incorporate huge graphics or movies that are intended to be

aesthetically appealing and attention-grabbing.
5. Thank You Pages

These pages appear when a user completes a desired activity, such as completing a form or
making a purchase. They usually congratulate the user for their activity and provide more

information or resources.

6. Microsites



These are tiny, independent websites designed exclusively for a marketing effort. They often
feature numerous landing pages and are intended to be highly targeted and focused on a

certain product or service.

7 Tips for Writing Effective Landing Page Content

Creating good landing pages takes more than simply adopting a template or adhering to
recommended practices. Here are some tips to help firms develop conversion-focused

landing pages:

1. Identify Your Objective

Before developing a landing page, it is critical to identify the page’s precise aim. Is the aim
lead generation, product sales, or event promotion? Businesses may develop a more focused

and successful landing page if they have a clear aim in mind.

2. Know Your Audience

Understanding your target audience’s wants, preferences, and pain areas is essential for
creating a landing page that connects with them. Use audience research to determine the

most successful messaging, design, and call-to-action for your target audience.

3. Maintain Simplicity

A simple, focused landing page is frequently more successful than a complicated one.
Remove distractions like navigation menus and links and concentrate on the main message

and call-to-action.

4. Use Clear Messaging

On the landing page, the messaging should be clear, simple, and relevant to the user’s needs.
To showcase the major benefits and characteristics of your product or service, use

compelling headlines, bullet points, and graphic components.

5. Optimise for Mobile

As more people use the internet from mobile devices, your landing page must be mobile-
friendly. Use a responsive design that adjusts to various screen sizes, and test the website on

various devices and browsers.

6. Iterate and test

Even the best-designed landing pages can be enhanced via testing and iteration. Use A/B
testing to compare different variations of the page and identify the most effective design,

messaging, and call-to-action.

7. Follow-Up

After a user completes the intended activity on the landing page, such as filling out a form or
completing a purchase, it is critical to follow up with them in a timely and personalized
manner. Use email marketing or other techniques to nurture prospects and drive repeat

business.



Conclusion

Eventually, landing pages are an important component of any digital marketing_campaign.
They let firms concentrate on a single objective, such as collecting leads, selling a product, or
promoting an event. Businesses may design landing pages that are optimized for conversion
and targeted to their unique audience by following best practices and executing successful
techniques.

The key to developing good landing pages, whether using a template or building a bespoke
design, is to keep it basic, employ clear messaging, and optimize for mobile. Businesses may
consistently enhance the efficacy of their landing pages and accomplish their marketing
objectives by testing and iterating. Learn directly from industry leaders in our dynamic CMO

course.
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